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From Your Chapter President
 (
Welcome to our spring
 newsletter. I hope you take the time
 to read through it and give us your comments. It is designed for our chapter members.
If you have suggestions for future topics, or if you would like to write an article for the newsletter, please let us know. The goal of this newsletter is to provide you with information you can use within your area.
Tom Greenleaf, 
Chapter President
)
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Silicon Valley 
Chapter Officers
Tom Greenleaf, President
Steve
 Moore, Secretary/Treasurer
T
ony Marandos, Membership
Joan Secoquian, Programs
Chris Morin
, Education 
Mike
 Ong, Communications
Jim Burke, Website & Social Media
Kelly Carr
, Regional Manager
Chapter Website
The link to our website is:
 
http://community.rmahq.org/siliconvalley/home
)
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Volunteer Spotlight
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 (
Chapter event sponsorship: interested in sponsoring a future event?
Benefits:
Company name on luncheon flyer 
Two luncheon seats
Company brochure at front table 
Business cards placed at every seat
Special acknowledgement during beginning announcements
If desired - time at podium 
For additional information contact:
Joan 
Secoquian
 -
 (408) 200-7394
)
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 Calendar o
f Events
Luncheon Programs
:
Q3: Pre-election 
economic forecast
Q4: Regulatory update
)
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Our chapter presents opportunities for individuals to get involved. Chapters rely on the talents of volunteers to stage many of their programs, conduct membership development efforts, and promote the ideals of the Association. To find out more about how you can get involved in our chapter, call 
Tony Marandos (
Tonymarandos@yahoo.com or (408) 710-5974
)
.
)
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Internships: An Age-Old Tradition That Will Boost Banking’s Future 
Each month, The RMA Journal highlights elements of RMA’s Academic Program, which aims to bridge the financial services industry’s talent gap by promoting banking careers and helping college students prepare for them. The Academic Program includes scholarships, training, free RMA student membership, chapter events, a certificate, and internships. This month’s article focuses on RMA’s new effort to promote industry internships.
With summer internship season fast approaching, RMA is challenging member institutions to use a new feature on the association’s website. 
As part of RMA’s Academic Program, the association is hosting a Web page that links college students who are looking for internships with financial institutions that are offering them. 
RMA strongly urges banks to post their internship opportunities and, if they do not already have positions to post, to create them. The association has provided tips and ideas on how to start an internship program on the Members Only page of its website. To get to the page, click on “Membership” at the top of the My Account page. Under the Membership Benefits column at left, click on “Members Only.” The direct address to the Members Only page is www.rmahq.org/members-only.
For employers, the time-honored benefits of internship programs are many. As Internships.com points out, the programs are a way to find and groom future employees, and the “extra sets of hands help your employees be more productive.” Perhaps one of the less-appreciated benefits is the fresh perspective a college student can offer. 
Of course, internships are a two-way street. Often, they are more about boosting the prospects of a young person than a business. 
That is the spirit guiding RMA’s internship service. But in this case, banks can take pride in the fact that their internships are not only helping careers, but the financial industry itself, which needs innovative new talent to thrive in a changing technological, economic, and regulatory landscape. 
Like other facets of RMA’s Academic Program, the internship service targets the industry’s growing talent
gap, which is the result of baby boomer retirements and fierce competition from tech and other industries for the best and brightest students. As RMA President and CEO Bill Githens noted in a recent American Banker article, education, internships, and mentoring are ways to inspire more young people to join the financial services fold. 
Students can view financial industry internships on RMA’s website by navigating from the Student Membership page to the Student Resource Center (www.rmahq.org/src). It is up to member institutions to accept RMA’s challenge and provide opportunities for future bankers. 
Institutions can list available internships for no charge at www.rmahq.org/career-center. 
Consider hiring an intern this summer, this fall, or anytime. Chances are, it will greatly benefit your financial institution, a young person, and even the entire industry.
Follow The RMA Journal on Facebook or Twitter.
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Why RMA-CRC? 
In today's rapidly changing financial services industry, you need practical, day-to-day knowledge that will help you excel in your profession. You need the latest skills—skills that are current and complete. And you need the demonstrated ability to serve a diverse base of clients. Plus, you need all of your knowledge, skills, and abilities to be validated by a respected organization like RMA. 
For more information, visit http://www.rmahq.org/crc.
RMA's Academic Program
RMA is dedicated to providing young people with the resources they need to build a brighter future. Through our Academic Program, RMA is proud of our latest initiatives to help students do just that – The RMA Foundation Scholarship & 
Program and Student Membership.

image2.jpeg




image3.jpeg




image1.jpeg
THE RISK MANAGEMENT ASSOCIATION




